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Assignment Brief

Book Design

Choose a design agency to create a promotional book. The book should
include history of the agency, information on the founders, design principles
and philosophy, studio location, work and any other relevant information.
Design the promotional book based on the research you found and that
highlights the best work of the agency.

Sizes: Up to you

Typefaces: Up to you

Color: Up to you

Binding: Up to you

Other Requiremnts: Must be designed in Adobe Indesign and be a minimum
of 60 pages.
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Research Images
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Sketches + Planning: Layouts
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Initial Design
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Initial Design
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Initial Design

Studio Dumbar Book | 11




Initial Design

Clients

As.r: Interactive and Strategy
Adidas: Visual Identity, Print, and Mk
AG2r La Mondiale: : Visual Identity,
Print, Interactive and St
Alzheimer Nederland: V;nnl Identity,
Print, Strategy, and Mot
i e st Vil iy,
Pnnt, and Motion

Visual Identity and Print
s isual Identity, Strategy, Print,
and Motion

Avrotros: Visual Identity, Print, and Motion

Big Mile: Visual Identity, Strategy,

and Motion

Boskalis: : Visual Identity, Print, Interactive,

and Strategy

Cities in Motion: Motion

Club Brugge: Visual Identity, Print,

and Motion

Club LYA: Visual Identity, Print, and Motion

Clu N Visual Ientity, P, Interactive,
ind Motion

Crastie Personality Brands: Motion
Cumulus Paek: Visual Identity and Motion
DEAD 202: Visual Identity, Interactive,
and Motion

Delft City mlﬂzdhng Visual Identity,

DEMO: Vuual u.nmy and Motion
Dutch Government: :

European Design Festival: Motion and Print

121 mwoducson

Mauritshuis: Visual Identity, Print,
and Intera

Museum Panorama
Identity, Print, and Motion
NEMO Science Museum
Identity, Print, Strategy, and Int
Nike: Print o

NPO : Visual Identity, Print, Interactive
and Motion

Pulchri Studio: : Visual Ider
Randstad: Visual Identity, Print,
Interactive, and S
Request: Visual \dermr, Interactive

Strategy, and M
Rykyruseum»a—\ Oudheden: Visua
Identity, Print, and Motion

Rotterdam Partners: Visual Iden
Interactive, and Strategy
South Korean Government: Visua!
Identity and Print

Spotify: Visual Identity and Motion
The Netherlands: Visual Identity, Print,
Strategy, and Motion

TNT Green Office: Visual Id

and Strate
Tansava: Visual Identity, Print, Srategy,
Interactive, and Motion

University of Twente: : Visual Identi
Print, and Motion

Van Gogh Museum: : Visual Identity
and Print

VBMS: Visual Identity,
and Strategy

Print,

teractive,
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Initial Design
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Initial Design

\{Vork DutCh

The NS logo is probably one of the
longest-standing logos stillfull in

use; the lifespan and benchmark

status of this project is testament to
identity design at its best. To further
perpetuate this vitality, NS asked us
to update the visual identity.

Brand Strategy
Air France-KLM's amitions for Transavia
i change, renewing

flight coffee, to billboards and planes.
“Tuhnn:hnle 5

Results
ln-lhcﬂpcnodoﬂ-u Transavia

new and more visible posi-
nunhaﬂ-nmmu.g.-d-da
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Initial Design
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Revisions + Success

What does the project accomplish and why is it successful?
This Studio Dumbar book is successful because it contains their
history, services, philosophy, and highlights their most iconic work.
The design of the book, typeface, and colors were all inspired by Stu-
dio Dumbar’s own brand and theming. Important information is divid-
ed into three sections to make the book easy to follow. Each project
in the book includes the project details, client history and  Studio
Dumbar’s design strategy for the project.

Feedback notes

-Tell a story with your mockups
-Lower hangline

-Shorten awards section

What was updated?

-Cut amount of mockups down and swapped some out
-Lowered hangline

-Shortened awards section

-Changed background color

-Decreased type size

Studio Dumbar Book | 16



Studio Dumbar Book | 3



Studio Dumbar Book | 4



Studio Dumbar Book | 5



Studio Dumbar
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Contact

Location
Delftseplein 27N 3013 AA Rotterdam

The Netherlands

We are right next door to Rotterdam
Central Station — easily accessible by
car, train or bike.

Primary Contact
+31 10 448 22 22
hello@studiodumbar.com

For new business contact Wouter
nb@studiodumbar.com
+31 (0)6 4347 21 26

For press inquiries contact Liza
pr@studiodumbar.com
+31 (0)6 4488 40 48

Jobs and internships
jobs@studiodumbar.com
internships@studiodumbar.com

Additional
Chamber of commerce: 27239483
VAT: NL8044.91.550.B.01

10| Introduction

|
2o SULTLIN N
I

oL
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PELITIE cr—-;‘!’

Hong Kong Polytechnic University
Interactive, Print, and tion

Jeugdfonds Sport & Cultuur: Visual dentity
and Motion

Mauritshuis: Visual Identity, Print,

and Interactive

Museum Panorama Mesdag: Visual Identity
Print, and Motion

NEMO Science Museum : Visual

=4

ntity,
Print, Strategy, and Interactive

Nike: Print

NPO : Visual Identity, Print, Interactive, and
Motion

Pulchri Studio: : Visual Identity and Print
Randstad: Visual Identity, Pr
Request: Visual Identity, Interactive, Strategy,
and Motion

Rijksmuseum van Oudheden: Visual Identity,
Print, and Motion

Rotterdam Partners: Visual Identity,
Interactive, and Strategy

South Korean Government: Visual Identity
and Print

Spotify: Visual Identity and Motion

The Netherlands: Visual Identity, Print,
Strategy, and Motion

TNT Green Office: Visual Identity, Print,

and Strategy

Transavia: Visual Identity, Print, Strategy,
Interactive, and Motion

University of Twente: : Visual Identity, Print,
and Motion

Van Gogh Museum: : Visual Identity

VBMS: Visual Identity, Print, and Interactive
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The
DEPT.

DEPT®is a pioneering technology
and marketing services company that
creates end-to-end digital experiences
for brands such as Google, Philips,
Audi, Twitch, Patagonia, eBay and
more. Its team of 2,500+ digital
specialists across 30+ locations on 5
continents delivers pioneering work on
a global scale with a boutique culture.

Characteristics.

Studio Dumbar is “an international
branding agency specialised in visual
identity and communication design”
meaning that we create every visible
expression of a brand through our
design work. With our internati
scope being reflected.

mimicking our approa
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PURE.
Philosoph
S|MPLE. + Servigeg

For Studio Dumbar, “it all begins

with strategy.” We believe the design
possibilities are limitless and seek to
create a “pure, simple, and powerful”
outcome with their design solutions.
We begin our journey with a client by
asking, “what is the right design to

help your organization flourish, grow
your business, and inspire people?”
From their we strive to build a
compelling story around the brand.

We want to create a story that is
appealing, concise, and reaches into
the minds and heart so the consumer.
Ultimately, Studio Dumbar believes
that “Successful brands are not built
in one big project. We are built by
the countless small decisions that are

made every single day by the people
in your company.”
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